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the audience is the message?



“Wealthy Achievers • Wealthy Executives • Wealthy mature professionals, large houses  • Affluent Greys • Older affluent professionals • 

Flourishing Families • Older families, prosperous suburbs  • Urban Prosperity • Wealthy working families with mortgages • Villages with 

wealthy commuters • Well-off managers, larger houses • Farming communities • Old people, detached homes • Mature couples, smaller 

detached homes • Well-off working families with mortgages • Well-off managers, detached houses • Large families and houses in rural areas 

• Prosperous Professionals • Well-off professionals, larger houses and converted flats • Educated Urbanites • Affluent urban professionals, 

flats • Aspiring Singles • Student flats and cosmopolitan sharers  • Comfortably Off • Older professionals in suburban houses and apartments 

• Prosperous young professionals, flats • Young educated workers, flats • Multi-ethnic young, converted flats • Suburban privately renting 

professionals • Singles and sharers, multi-ethnic areas • Low income singles, small rented flats • Student terraces • Starting Out • Young 

couples, flats and terraces • Secure Families • Younger white-collar couples with mortgages • Settled Suburbia • Retired home owners  • 

Prudent Pensioners • Elderly singles, purpose built flats  • Moderate Means • White-collar singles/sharers, terraces • Middle income, home 

owning areas • Working families with mortgages • Mature families in suburban semis • Established home owning workers • Home owning 

Asian family areas • Middle income, older couples • Lower incomes, older people, semis • Older people, flats • Asian Communities • Crowded 

Asian terraces • Post-Industrial Families • Skilled older families, terraces • Blue-collar Roots • Skilled workers, semis and terraces • Hard-

Pressed • Low income Asian families • Young working families • Home owning families, terraces • Older people, rented terraces • Struggling 

Families • Low income larger families, semis • Burdened Singles • Single elderly people, council flats • High-Rise Hardship • Old people, 

many high-rise flats • Inner City Adversity • Multi-ethnic purpose built estates • Low income, older people, smaller semis • Low income, 

routine jobs, terraces and flats • Low income families, terraced estates • Families and single parents, semis and terraces • Large families 

and single parents, many children • Single parents and pensioners, council terraces • Families and single parents, council flats • Singles 

and single parents, high-rise estates • Multi-ethnic, crowded flats • Wealthy Achievers • Wealthy Executives • Wealthy mature professionals, 

large houses  • Affluent Greys • Older affluent professionals • Flourishing Families • Older families, prosperous suburbs  • Urban Prosperity 

• Wealthy working families with mortgages • Villages with wealthy commuters • Well-off managers, larger houses • Farming communities 

• Old people, detached homes • Mature couples, smaller detached homes • Well-off working families with mortgages • Well-off managers, 

detached houses • Large families and houses in rural areas • Prosperous Professionals • Well-off professionals, larger houses and converted 

flats • Educated Urbanites • Affluent urban professionals, flats • Aspiring Singles • Student flats and cosmopolitan sharers  • Comfortably Off 

• Older professionals in suburban houses and apartments • Prosperous young professionals, flats • Young educated workers, flats • Multi-

ethnic young, converted flats • Suburban privately renting professionals • Singles and sharers, multi-ethnic areas • Low income singles, 

small rented flats • Student terraces • Starting Out • Young couples, flats and terraces • Secure Families • Younger white-collar couples with 

mortgages • Settled Suburbia • Retired home owners  • Prudent Pensioners • Elderly singles, purpose built flats  • Moderate Means • White-

collar singles/sharers, terraces • Middle income, home owning areas • Working families with mortgages • Mature families in suburban 

semis • Established home owning workers • Home owning Asian family areas • Middle income, older couples • Lower incomes, older people, 

semis • Older people, flats • Asian Communities • Crowded Asian terraces • Post-Industrial Families • Skilled older families, terraces • Blue-

collar Roots • Skilled workers, semis and terraces • Hard-Pressed • Low income Asian families • Young working families • Home owning 

families, terraces • Older people, rented terraces • Struggling Families • Low income larger families, semis • Burdened Singles • Single elderly 

people, council flats • High-Rise Hardship • Old people, many high-rise flats • Inner City Adversity • Multi-ethnic purpose built estates • 

Low income, older people, smaller semis • Low income, routine jobs, terraces and flats • Low income families, terraced estates • Families 

and single parents, semis and terraces • Large families and single parents, many children • Single parents and pensioners, council terraces 

• Families and single parents, council flats • Singles and single parents, high-rise estates • Multi-ethnic, crowded flats • Wealthy Achievers 

• Wealthy Executives • Wealthy mature professionals, large houses  • Affluent Greys • Older affluent professionals • Flourishing Families • 

Older families, prosperous suburbs  • Urban Prosperity • Wealthy working families with mortgages • Villages with wealthy commuters • 

Well-off managers, larger houses • Farming communities • Old people, detached homes • Mature couples, smaller detached homes • Well-off 

working families with mortgages • Well-off managers, detached houses • Large families and houses in rural areas • Prosperous Professionals 

• Well-off professionals, larger houses and converted flats • Educated Urbanites • Affluent urban professionals, flats • Aspiring Singles • 

Student flats and cosmopolitan sharers  • Comfortably Off • Older professionals in suburban houses and apartments • Prosperous young 

professionals, flats • Young educated workers, flats • Multi-ethnic young, converted flats • Suburban privately renting professionals • Singles 

and sharers, multi-ethnic areas • Low income singles, small rented flats • Student terraces • Starting Out • Young couples, flats and terraces 

• Secure Families • Younger white-collar couples with mortgages • Settled Suburbia • Retired home owners  • Prudent Pensioners • Elderly 

singles, purpose built flats  • Moderate Means • White-collar singles/sharers, terraces • Middle income, home owning areas • Working families 

with mortgages • Mature families in suburban semis “ Acorn consumer classification 2004  
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With the vast amount of “quantitative” personal data collected over the 

last decade or so, allied to the collection of “qualitative” data through 

such methods as focus groups, combined with developments in 

screen and print based communications, it was anticipated by some 

that this may lead to a Marketeer’s and Communications Strategist’s 

Utopia, where these data bases and developments in communications 

technology could be exploited in order to communicate more 

effectively, inventively and directly to a particular target audience. 

However despite this anticipated “Utopia”, the use of established 

quantitative and qualitative marketing and communications research 

methodologies still appears to lead to systemised, mediocre and 

clichéd communications. One of the core components of the above 

methodologies is the use of demographic groupings or composites to 

identify relevant target audiences. 

These groupings or composites are generally based on, or 

developments of advertising market groupings (a, b, c, d and e’s) that 

in turn within the UK, stem from historical social and class structures. 

Although these groupings and composites are often sophisticated in 

terms of how they are generated and the nature of the social groupings 

they identify, these groupings and composites tend to follow well 

established patterns such as: age, gender, income, wealth, education, 

employment, ethnicity, nationality, family status, sexual orientation etc. 

This is a preliminary outline and initial visualisations for a proposed 

research project/practice based PhD, that intends to investigate 

alternatives to established marketing and communications research 

methodologies. Initially, this will be achieved by investigating the 

context, nature and use of existing demographic groupings and 

composites, but also more significantly exploring alternative groupings 

or composites and how the use of the latter may impact on the 

authorship, content and synthesis of the message.

Peter Jones 

University of Plymouth 

31 March 2009



Religion Socio-economic 

classification

Industry 

of employment

Occupation Tenure Household

composition



7.71 Religion not stated 

14.81 No religion 

0.29 Other religions 

0.63 Sikh 

1.06  Hindu 

2.97 Muslim 

0.50 Jewish 

0.28 Buddhist 

71.75 Christian 

Religion

percentage of all people 

England & Wales 2001 census



 

17 .9 Not classifiable for other reasons 

7.04 Full-time students 

1.02 Long-term unemployed 

2.72 Never worked 

9.07 Routine occupations 

11.68 Semi-routine occupations 

7.15 Lower supervisory and technical occupations 

6.98 Self employers and own account workers 

9.39 Intermediate occupations 

18.59 Lower managerial and professional occupations 

5.03 Higher professional occupations 

3.43 Large employers and higher managerial occupations 

Socio-economic classification 

percentage of all people aged 16 – 74  

 

England & Wales 2001 census 



11.94 Elementary occupations 

8.65 Process, plant and machine operatives 

7.74 Sales and customer service occupations 

6.93 Personal service occupations 

11.79 Skilled trades occupations 

13.31 Administrative and secretarial occupations 

13.77 Associate professional and technical occupations 

11.13 Professional occupations 

14.74 Managers and senior officials  

Occupation groups 

percentage of all people aged 16 – 74 in employment   

 

England & Wales 2001 census 



Industry of employment  

percentage of all people aged 16 – 74 in employment  

 

England & Wales 2001 census 

1.50 Agriculture, hunting and forestry 

0.02 Fishing 

0.25 Mining and quarrying  

14.96 Manufacturing 

0.73 Electricity, gas and water supply 

6.77 Construction 

16.83 Wholesale and retail trade,  repair of motor vehicles 

4.76 Hotels and catering 

7.01 Transport, storage and communication 

4.73 Financial inter-mediation 

12.97 Real estate, renting and business activities  

5.72 Public administration and defence 

7.76 Education 

10.81 Health and social work 

5.18  Other  



Rented  

 

  

 

  

 

 

3.22 Other 

8.72 Private landlord or letting agency 

5.95 Housing Association / Registered Social Landlord 

13.24 Council (local authority) 

38.76 Owns with a mortgage or loan 
 

29.46 Owns outright 

0.64 Shared ownership 

Owner occupied 

 

Tenure 

percentage of all households  

 

England & Wales 2001 census 



One family and no others 

Household composition 

percentage of all households  

 

England & Wales 2001 census 

0.43 All pensioner 

0.40 All student 

2.20 With dependent children 

Other households 

3.54 Other 

One person 

14.44 Pensioner  

15.77 Other 

8.82 All pensioners  

Married couple households 

 

6.09 All children non-dependent 

17.66 With dependent children 

12.92 No children 

Cohabiting couple households 

4.58 No children 

3.15 With dependent children 

0.32 All children non-dependent 

Lone parent households 

6.03 With dependent children 

3.66 All children non-dependent 






